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A business idea, commonly referred to as a 

business idea, is a part of a person that expresses 

their desire to do business. Through 

entrepreneurship education that students receive 

in school, students can develop their own 

entrepreneurial skills, thus creating 

entrepreneurial aspirations based on their chosen 

career. The purpose of this study is to determine 

the effect of entrepreneurial behavior on 

entrepreneurial intention by using one's own 

entrepreneurial experience as a motivation for 

entrepreneurial intention in school students in 

Mojokerto District. The subjects of this study are 

172 students of the National Vocational School in 

Mojokerto District. Closed-ended questions were 

used to collect data. Data analysis methods used 

descriptive statistics and structural equation 

modeling partial least squares method (SEM-

PLS). The results show that: (1) Market risk has 

no effect on market performance; (2) Innovation 

has a direct effect on business goals; think. 
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INTRODUCTION 
Indonesia is a developing country. A country can be classified as a 

developing country or a developing country depending on its economic 
development. Sofia (2017) believes that the country's economic development is 
affected by the market. At a macro level, entrepreneurship can support a 
country's economic growth. Novice entrepreneurs in Indonesia account for 
35.21% of the total workforce. As of August 2023, the share of mature 
entrepreneurs in the total workforce will reach 3.04% (BPS, 2023). To this end, 
the government, which strives to promote the rapid development of the 
business ecosystem, has set a target of 3.95% in the domestic market and 4% in 
new business growth by 2024 (Ministry of Social Affairs Coordination, 2022). 
You can turn obstacles into opportunities and find solutions to the problems 
that occur around you. Therefore, in order to compete in the age of 
globalization, it is necessary to prepare one's talent and quality (Khamimah, 
2021). Career colleges (SMK) are schools that participate and engage in the 
development of human resources (HR) and prepare their graduates to compete 
in the workplace (Murniati et al., 2021). Business student. The General 
Directorate of Secondary Education and the General Directorate of Higher 
Education have decided that business education is one of the elements of 
creative commitment, innovation, sports and entrepreneurship in education, as 
explained in the development of creative industries (Presidential Decree No. 6, 
2009). The purpose of providing knowledge basically includes providing skills 
in the form of basic skills related to independence of graduates so that they can 
work on their own Self (Permatasari and Adha, (2021). 

Presidential Instruction (Inpres) No. 9 of 2016 emphasizes the support of 
educational institutions in the context of improving the quality and 
competitiveness of Indonesia's human resources. business planning. Business 
education with the theme of Creative Products and Entrepreneurship (PKK) is 
one of the implementations of this policy. Business education in schools has 
begun to shift from theoretical courses to courses that allow students to do real 
business practice (Bell and Bell, 2020). 

The tenth entrepreneurial mindset, called the entrepreneurial mindset, is 
a part of the person and refers to entrepreneurial behavior (Kong et al., 2020). 
Liang Xing and Yu Li (2022) stated that the business goal can be considered as 
the starting point of the business process. According to a study by McMullen et 
al. (2024), thanks to the entrepreneurship that students receive in school, 
students can develop everyone's business. Therefore, the business philosophy 
was formed as his career choice. Taking action to achieve business goals (Bilal 
and Fatima, 2022). It expresses the purpose of entrepreneurship, showing the 
person's behavior in finding and using business opportunities, as well as the 
attitude and ability to create new activities (Bernadus et al., 2020). Higher 
education in business practices is very close to the results, so entrepreneurs 
have the opportunity to take advantage of the emergence of these 
opportunities, which ultimately affects the business behavior pattern 
(Donbesuur et al., 2020). Covin and Slevin (1990) identified three basic aspects 
of entrepreneurship: (1) innovation, (2) risk taking, and (3) proactivity. 
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An investor's willingness to take risks is called risk taking; it is a person's 
ability to cope with uncertainty and their willingness to take the risk of loss. 
Risk taking is a psychological variable that refers to a person's ability to take 
risks and take risks successfully. Hofstede (1983) noted four characteristics of 
Asian cultures, including Indonesia; one of them is tolerance of uncertainty. A 
culture of uncertainty leads to risk aversion, although one of the basic 
characteristics of business is risk. Individuals who are risk averse are more 
willing to invest than individuals who are risk averse. Entrepreneurial 
innovation is an activity that involves creating new products or new quality 
products, creating new production processes, entering new markets, creating 
new products or creating new organizations. The intention to create new 
products or services driven by creativity, experimentation, methods and the use 
of new technologies is also part of the characteristics of the new business 
person. Creativity or innovation is associated with entrepreneurship because it 
is considered one of the most important factors of success for entrepreneurs and 
plays an important role in entrepreneurship. Behaviors such as creating 
products or services as a way to change the business even if there is a lot of 
competition. Try to be highly competitive and have the ability to make a 
positive difference and create a competitive business advantage. These 
characteristics are the basic factors that create the desire to do business. 
Therefore, it can be concluded that the entrepreneur is a person who has the 
characteristics of creating a business, but also takes the risks of doing so, 
looking for a business copy to create products or services that customers use 
and make a profit. for the entrepreneur. A business experience can form the 
basis for the development of business thinking. The construction of business 
knowledge is the characteristics that a person acquires in order to become an 
individual in the business. A person who has business experience at the end of 
his business career should have a lower entrepreneurial mindset than a person 
who has direct business experience at a young age. Therefore, the business 
environment allows the person to learn the business and make this knowledge 
the basis of the business. 

The Mojokerto District Government is ready to encourage Mojokerto 
Vocational High School (SMK) graduates to become young entrepreneurs, with 
the aim of introducing Indonesia to the golden generation by 2045. This is a 
concern for Mojokerto Regency because there is work there that will create new 
jobs and improve the lives of the very poor. The number of poor in Mojokerto 
District is expected to reach 4,782 people by 2023 (data.mojokertokab.go.id). 
Low education is making these people poor. On average, they do not complete 
primary education. Therefore, vocational schools are the hope of the state in 
vocational education, job training and guidance. The Mozokoto City 
Government believes that graduates can become independent and competitive 
entrepreneurs. , find solutions to problems that occur in your environment. 
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LITERATURE REVIEW 
Entrepreneurial Orientation 

Economic orientation (EO) in the organization is defined as the process 
of making decisions and creating strategies that form the basis for business 
activities. The study specifically shows its impact on firm performance; a 
significant effect, explaining 24% of the variance in performance. The structure 
of EO is further developed from business strategies and business data, which 
identify three to five main characteristics: innovation, risk, initiative, 
competitive aggressiveness, and autonomy. Although the first three 
characteristics (innovation, risk, and initiative) are usually the focus of EO 
research, independence and competitive aggressiveness also play an important 
role, even if they are not studied (Rauch et al., 2009). Lyon et al., 2000). Research 
shows that EO can be understood collectively and individually through these 
five dimensions, depending on the research context. For example, in a recent 
meta-analysis by Rauch et al. (2009), 37 out of 51 studies that assessed EO used 
univariate methods, while the other 14 studies used multivariate methods. The 
process of developing one's ability to gain business knowledge, increase 
knowledge and understanding, and the process of showing how entrepreneurs 
should have the right mindset. Miller (1983) proposed the entrepreneurship 
theory and believed that entrepreneurship is divided into three dimensions: 
risk, innovation, and initiative. According to Lumpkin GT and Dess (1996), they 
redefine business by adding two new dimensions such as independence and 
competitive aggressiveness. Entrepreneurship theory has been used by 
businesses for about 20 years, but recent research by Robinson et al. (2014) 
indicated that researchers agree on opening the structure at the individual level, 
which means that this proposal can open up a new perspective on 
entrepreneurship research. Ability, aptitude and desire to do business. This 
new concept also needs a standardized measurement tool as a starting point for 
measurement and how to use the five concepts of Entrepreneurial Orientation 
(EO). Many studies have been conducted especially on Entrepreneurial 
Oriented Individuals (IEO); (2019) stated that people-oriented entrepreneurs 
can be evaluated as new talents by putting forward ideas that can be developed 
in business life and based on personal experience. 

 
Risk Taking Propensity 

According to Rauch et al. (2009), an entrepreneurial orientation or (IEO) 
is somewhere in the middle of people's interests. The increase in IEOs in the last 
10 years has meant that thousands of research articles have been published, 
especially in business and management journals. Entrepreneurship can be 
defined as a way of responding to competition from business behavior. 
Entrepreneurial orientation includes five personality traits: innovation, risk 
taking, independence and competitive aggressiveness. Risk can involve making 
big decisions. Meanwhile, innovation can also mean that a person likes to 
engage in creativity and experimentation by introducing new products while 
achieving leadership by creating new processes. Good behavior is also a general 
perspective on seizing opportunities, behavior by introducing new products 
and services that compete and anticipate future needs, while competitive 
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advantage is the effort a company makes to make its competitors do it and is 
characterized by determination. aggressive stance. This is necessary for 
business owners to achieve their goals and objectives. Risk can be defined as the 
possibility that a person will gain more by taking higher risks. However, these 
practices can also lead to increased investments in managing and overcoming 
risk. In order to reduce the loss caused by risk, business people need to clearly 
define, calculate and determine the level of risk that the individual has decided 
is sufficient. Generally speaking, acceptance can be measured during the 
adventure. In the business context, it refers to the person's interest in the 
business, especially in making business-related decisions. All entrepreneurs are 
generally divided into three groups: risk takers, risk neutral or risk averse 
(Sa'adah et al., 2018). 

 
Innovativeness 

According to Cannon (1985), innovation is a process of creativity and 
social interaction with small businesses, which is already incorporated into the 
business mind. It can create relationships between open organizations that pay 
for the accuracy of the investment, such as "mold design". This allows "mold 
makers" to become the locomotive of the market economy. The ability of 
business people to create new ways to meet unexpected needs is proof that 
people can be creative. Entrepreneurs can be called creative people and people 
who inspire others through action. . He believes that the entrepreneur is a 
combination of innovative thinkers, which means that if he sees a new way, he 
will approach the problem and solve it, and the entrepreneurial business will 
take action. Innovation is the way to manage and develop the business of the 
future. Therefore, it can be said that innovation is the key to the sustainable 
development of the company's business. Innovation can also occur depending 
on the desire of the person who wants to be a new entrepreneur. Innovation can 
also be considered to have a significant impact on business ideas and new 
technologies (Colman et al., 2019). 

 
Proactiveness 

Affected people can affect changes in their environment; This means that 
good behavior can help a person escape the situation. Research shows that a 
person with a positive attitude will succeed faster in the workplace (Bateman, 
T.S., & Crant, 1993). According to Bateman and Grant (1993), defensiveness of 
behavior shows the extent of "bad behavior." Bateman and Grant describe the 
archetype of "good character" as someone who is not limited by circumstances 
and is not affected by changes in the environment. Proactive people recognize 
opportunities and take action. They show initiative, take action, and persist 
until change occurs. Initiation is the difference between emotional traits (e.g., 
happiness) and cognitive traits (e.g., locus of control). Proactive tendencies are 
the tendency to initiate and support actions that directly change the 
environment. According to Shapero, Albert (1982) mentions hobbies and 
initiative when discussing the relationship between the business world. He 
included the concept of "hobby" in his studies on business goals and abilities. 
Krueger (1993) used the desire to control the scale as a proxy for 
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implementation. Initiative refers to the relationship between oneself and one's 
environment, and the person changes his situation and environment. Initiative 
can be defined as "the tendency to initiate and continue actions that directly 
change the environment or context." In general, individuals with high 
entrepreneurial attitudes have strong entrepreneurial attitudes (Bernardus et 
al., 2023). 

 
Entrepreneurial Intention 

According to Hurlock (1991), purpose is the motivation that drives a 
person towards something that is happy and fulfilling. If a person wants the 
goal they want, they will have more relationships. Passion is also created by 
remembering experiences that people can apply and learn from. The process of 
making decisions and creating ideas is part of thinking, while taking action is 
part of behavior. The ability of entrepreneurs to run their own business is the 
implementation of business goals. Attitudes and beliefs also support the 
process of achieving the entrepreneurs' goals. As stated in its final document, 
TRA offers two categories of modifiable beliefs defined under the headings of 
"attitudes" and "dispositions". TRA aims to predict and explain people's 
behavior in some voluntary and unobserved behaviors (emotional, behavioral) 
situations (Langer, 1989). TRA assumes that people sense and use information 
based on beliefs (Ajzen, I., & Fishbein, 1980). This theory says that a person's 
behavior is predicted by his attitude, which in turn is determined by the 
person's attitude towards the behavior. 

 
Own Business Experience 

Past experiences or perceptions of what is considered failure or success 
can shape the next experience. Business failure is unrelated to the business or 
industry. Gimeno, J., Folta, T., Cooper, A., and Woo (1997) suggest that the 
survival of a business (and the decision to exit the business) will be determined 
by its owners. People who have not experienced a negative situation generally 
believe that they are not affected by the situation and are more likely to have a 
positive attitude. Past experiences or perceptions of what is considered failure 
or success can shape the next experience. Business failure is unrelated to the 
business or industry. Gimeno, J., Folta, T., Cooper, A., and Woo (1997) suggest 
that the survival of a business (and the decision to exit the business) will be 
determined by its owners. Individuals who have not experienced a negative 
situation generally believe that they are not affected by the situation and are 
more likely to have a positive attitude. People who enter the workforce will 
have different attitudes than those who have not, so those who have experience 
in the business world may create their own business. Business knowledge can 
reduce skepticism and increase motivation and courage to confront skepticism. 
An entrepreneur with good business knowledge will have a larger business and 
therefore increase his income. Entrepreneurs with business knowledge will be 
closer to potential customers and will be able to see new opportunities related 
to the business's products and services (Othman et al., 2016) 
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METHODOLOGY 
This study adopted a quantitative and descriptive and descriptive 

research method. The subjects of this study were a total of 467 students 
studying business administration at the National Vocational School in 
Mozokoto District. Then, use a size calculator and Raosof method to create a 
sample of several students from each class and determine the sample size. 
According to the sample size calculation, a total of 172 participants were 
reached. Descriptive statistics and structural equation modeling partial least 
squares method (SEM-PLS) were used in the data analysis methods. 
 
RESEARCH RESULT 

As an explanation, the majority of the respondents were male and there 
were a total of 144 students in grades X, XI and XII from 5 schools including 
SMKN Jatirejo, SKMN Pungging, SMKN Trowulan, SMKN Jetis and SMKN 
Sooko. The most successful results achieved by the respondents are in the field 
of online marketing and marketing. The average difference in risk in calculating 
the results is classified as reasonable. The latest innovation is classified as very 
reasonable. The first change is classified as very reasonable. Different marketing 
objectives are classified as good. 

Next, perform SEM-PLS analysis of external sample and internal sample. 
Below is the initial diagram of the model for this study. 

 

 
Figure 1 Structural Model Drawing Before Data Analysis 

A test model, also known as an external standard, is designed to measure 
validity and reliability. Use SmartPLS data analysis techniques to identify 
external models with similar validity, univariate discrimination, and reliability. 

 
Tabel 1. Outer Loadings 

  Entrepreneurial 
Intention (Y) 

Innovativeness 
(X2) 

Own 
Business 
Experience 
(X4) 

Proactiveness 
(X3) 

Risk Taking 
Prospensity 
(X1) 

X1P1         0.802 

X1P2         0.770 

X1P3         0.802 
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X1P4         0.765 

X2P1   0.805       

X2P2   0.812       

X2P3   0.876       

X2P4   0.872       

X3P1       0.847   

X3P2       0.740   

X3P3       0.829   

X3P4       0.789   

X3P5       0.756   

X4     1.000     

YP1 0.624         

YP2 0.853         

YP3 0.734         

YP4 0.918         

YP5 0.908         

YP6 0.926         

YP7 0.873         

YP8 0.929         

YP9 0.830         

Source: data processed by researchers, 2024 

Based on the results of the outer model measurement on convergent 
validity, the results show that all indicators have a loading factor value of > 0.7, 
except YP1, which has a loading factor of 0.624 < 0.7. Thus, the YP1 indicator 
must be eliminated so that this research design is valid and can be tested 
further. 

 
Tabel 2. Cross Loading Value 

  Entrepreneurial 
Intention (Y) 

Innovativeness 
(X2) 

Own Business 
Experience 
(X4) 

Proactiveness 
(X3) 

Risk 
Taking 
Propensity 
(X1) 

X1P1 0.489 0.397 -0.055 0.455 0.811 

X1P2 0.234 0.418 0.075 0.529 0.767 

X1P3 0.227 0.359 0.053 0.521 0.796 

X1P4 0.304 0.505 0.145 0.631 0.759 

X2P1 0.506 0.804 0.000 0.640 0.392 

X2P2 0.467 0.809 -0.010 0.574 0.368 
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X2P3 0.577 0.876 0.050 0.612 0.458 

X2P4 0.680 0.875 0.072 0.774 0.547 

X3P1 0.557 0.703 -0.042 0.847 0.618 

X3P2 0.364 0.589 -0.025 0.732 0.465 

X3P3 0.650 0.655 0.002 0.829 0.589 

X3P4 0.588 0.579 0.065 0.795 0.491 

X3P5 0.388 0.561 0.072 0.755 0.435 

X4 -0.085 0.039 1.000 0.017 0.048 

YP2 0.844 0.583 -0.104 0.581 0.380 

YP3 0.722 0.606 0.034 0.589 0.446 

YP4 0.924 0.578 -0.121 0.578 0.362 

YP5 0.919 0.556 -0.114 0.555 0.355 

YP6 0.938 0.592 -0.092 0.594 0.391 

YP7 0.888 0.599 -0.098 0.589 0.415 

YP8 0.938 0.655 -0.100 0.662 0.449 

YP9 0.831 0.543 0.011 0.525 0.296 

Source: data processed by researchers, 2024 
Based on the cross-loading value, it can be seen that all indicators that 

make up each variable in this study (the value in bold) have met the 
discriminant validity because they have the most significant outer loading 
value for the variable they form and not for the other variables. Thus, all 
indicators in each variable in this study have met the discriminant validity 

Table 4. CR, Cronbach's Alpha and AVE Measurement Results 
  Cronbach's 

Alpha 
rho_A Composite 

Reliability 
Average 
Variance 
Extracted 
(AVE) 

Entrepreneurial 
Intention (Y) 

0.957 0.959 0.964 0.772 

Innovativeness (X2) 0.864 0.882 0.907 0.708 
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Own Business 
Experience (X4) 

1.000 1.000 1.000 1.000 

Proactiveness (X3) 0.854 0.878 0.894 0.628 

Risk Taking 
Propensity (X1) 

0.805 0.878 0.864 0.614 

Source: data processed by researchers, 2024 
The AVE values of the four constructs are all greater than 0.5, so it can be 

concluded that the test model has good discrimination. In addition to the 
construct validity test, the construct reliability test was also conducted, which 
was measured by the test model, which is reliability and Cronbach's alpha in 
the test to measure the construct. If the reliability is mixed or the Cronbach's α 
value is above 0.70, the construct is considered to be reliable. Therefore, it can 
be concluded that the construct is reliable. Standard test methods including: 1) 
Linearity test; 2) Measurement of R-Square or R2. 
 

Table 5. VIF Measurement Results 
  Entrepreneurial 

Intention (Y) 
Innovativeness 
(X2) 

Own 
Business 
Experience 
(X4) 

Proactiveness 
(X3) 

Risk Taking 
Prospensity 
(X1) 

Entrepreneurial 
Intention (Y) 

          

Innovativeness 
(X2) 

2.566         

Own Business 
Experience (X4) 

1.004         

Proactiveness 
(X3) 

3.285         

Risk Taking 
Prospensity 
(X1) 

1.796         

Source: data processed by researchers, 2024 
Based on the results of VIF measurements in Table 5, it can be seen that 

all research variables have a VIF value of < 5. That is, the structural model can 
be said to be good or not multicollinearity. 

 
Tabel 6. R-Square 

 R Square R Square 
Adjusted 

Entrepreneurial Intention (Y) 0.517 0.505 

Source: data processed by researchers, 2024 
According to the R2 level test results, it can be concluded that 51.7% of 

the changes in Y (business sensitivity) will be affected by risk factors (X1), 
innovation (X2), initiative (X3) and business knowledge (X4). The remaining 
48.3% was affected by other variables outside the study. The R2 value shows 
that the model is average, the R2 value is higher than 0.33. Therefore, the high 
R2 value means that the research model is ideal. In this research model, the 
estimated correlation (Q2) value of the internal latent variable is greater than 0 
(zero), so the external latent variables as explanation can also estimate different 
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internal correlations such as Y (business planning) and Z (operation). Thinking). 
In other words, this proves that this model is considered to have a good effect 
on the predictions. 

 
Figure 2 Results of Structural Model Testing 

Furthermore, hypothesis testing is carried out using statistical analysis of 
t or t-test (t calculation must be ≥ 1.96), and the P value (probability) must be 
less than 0.05. If the research results meet these requirements, then the 
proposed research hypothesis can be declared accepted. The results of the 
hypothesis testing in this study are described as follows. 

 
Table 7. Results of Hypothesis Testing 

 Original 
Sample (O) 

T Statistics 
(|O/STDEV|) 

P Values Description 

Innovativeness (X2)  
Entrepreneurial 
Intention (Y) 

0.396 4.300 0.000 H0 Rejected 

Own Business 
Experience (X4)  
Entrepreneurial 
Intention (Y) 

0.106 2.137 0.033 H0 Rejected 

Proactiveness (X3)  
Entrepreneurial 
Intention (Y) 

0.364 3.783 0.000 H0 Rejected 

Risk Taking Propensity 
(X1)  Entrepreneurial 
Intention (Y) 

-0.005 0.062 0.950 H0 Rejected 

Source: data processed by researchers, 2024 
From Table 7, it is seen that X1 (risk preference) is not related to Y 

(business owner's intention); The standard deviation is negative, that is -0.005, 
indicating that the direction of X (risk taking tendency) to Y (business intention) 
is negative. Therefore, hypothesis number 1 of this study is rejected. X (risk 
awareness) is not related to Y (commercial awareness). This means that the risk 
tolerance of Mojokerto Regency SMKN students is not affected by the market. p 
value is 0.000 < 0.05. The first model estimate is positive (0.396), indicating that 
the effect of X2 (innovation) on Y (business intention) is positive. Therefore, the 
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2nd hypothesis of this study is accepted. X2 (innovation) has a significant effect 
on Y (entrepreneurship). This means that the better the new potential of SMKN 
students in Mojokerto Regency, the higher the entrepreneurial desire is. ) and 
the p-value is 0.000 < 0.05. The first sample estimate is positive (0.364), 
indicating that the direction of X4 (initiative) to Y (business intention) is 
positive. Therefore, hypothesis number 3 of this research is accepted. X4 
(quality) has a significant effect on Y (business intention). This means that the 
better the initiative of SMKN students in Mojokerto Regency, the higher the 
desire to do business. 0.033. There is a positive relationship between X4 
(personal knowledge about business) and Y (business intention). This means 
that the better the business skills of SMKN students in Mojokerto Regency, the 
higher their business ideas. 

 
DISCUSSION 
The Effect of Risk Taking Prospensity on Entrepreneurial Intention  

The data analysis results showed that the risk factor did not affect the 
business thinking of Mojokerto Regency SMK students. The negative coefficient 
proves that the risk of change cannot encourage students to make decisions and 
has no relationship with the market. There is no significant relationship 
between risk taking and entrepreneurial intentions of Mojokerto Regional 
Vocational School students, indicating that the risk value of Mojokerto Regional 
Vocational School students will not affect the students' business perspective. 
More changes are needed to influence students' business theory to promote the 
relationship between risk taking and a deeper understanding of what it takes to 
be a successful entrepreneur. Although there are many documents explaining 
that risk has a positive and negative impact on business (Ilevbare et al., 2022) 
(Sa'adah et al., 2018) (Scafarto et al., 2019) (Agustina and Fauzia, 2021) ), the 
results of this study reveal a different picture, which is an exciting discovery. 
Good Business, which gives better returns than starting a business, is the risk in 
life. Risk proneness is reflected in student behavior. While studying business, 
students are not interested in business planning and business practices. The 
article of students' business practices is Business Week. The entrepreneurial 
goal among Mojokerto Regional Vocational School students stems from the 
students' attitude of taking action to develop their businesses. But in fact, most 
students ignore this attitude and choose to do business because the risk of 
failure in business is more important than working in the government. 
Entrepreneurship of students working in school does not encourage students to 
want to do business. Interview results proved that SMK students in Mojokerto 
district are not interested in business because of the higher risk of failure. 

This study means that risk taking is a risk-taking process that cannot 
predict students' entrepreneurial intentions. This hypothesis was rejected 
because the analysis results showed that risk attitude did not predict students' 
entrepreneurial intentions. The results confirmed the findings of Ilevbare et al. 
(2022) pointed out that risk aversion has a significant relationship with business 
start-up intention. In addition, the results of this study are consistent with 
Sa'adah et al. (2018) showed that negative attitudes towards risk and risk 
aversion have an impact on business performance. At the same time, those who 
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study business economics have also found that risk taking leads to 
entrepreneurial intentions. Need risk, need for achievement, job security, work 
environment and education are important factors that determine a student's 
interest in entrepreneurship. In addition, Scafato et al. (2019) define risk 
capacity as one of the main indicators of business level, which means that 
priority is taken into account according to the risk propensity, which is the most 
probable in the market. One of the economic theories, risk propensity theory, 
believes that risk is an aspect of business. According to Lumpkin GT and Dess 
(1996), they redefine business by adding two new dimensions such as 
independence and competitive aggressiveness. For the last 20 years, companies 
have been using business theory. However, Robinson et al. (2020). Risk 
propensity is often expressed as one of the trading skills. This statement was 
made by Irwan Ismail et al. (2019) who stated that entrepreneurs need to be able 
to take risks in order to achieve their goals and objectives. This is because risk 
usually means that there may be an event or situation that can affect the 
organization's goals or objectives. 

 
The Effect of Innovativeness on Entrepreneurial Intention  

The results of the data analysis showed the innovation and 
entrepreneurship of SMK students in Mojokerto District. The positive value of 
the coefficient proves that innovation can promote the increase of students' 
entrepreneurship and that there is a positive and significant relationship 
between the two variables. The analysis results show that I like to try different 
implementation methods while doing the same thing. The innovative ability of 
Mojokerto Regional Vocational School students is important especially for work 
that has not been done before as a test of new products in the market. Working 
from beginning to end is a conversation with colleagues. They will also share 
the topic with their colleagues if they want to learn new information to reduce 
the learning curve. Learning and class activities are organized and well-
organized. The form of business practice is Business Week. They seek new 
information needed for Business Week activities through collaborative work 
that provides products to customers. Students who are considered talented and 
have excellent business skills often go on to start businesses. The work week is 
held once per semester. 

There is a strong relationship between innovation and entrepreneurial 
spirit. Innovation is a developing concept. Innovation is the growth of today's 
competitive business world. Innovation has an impact on organizations and 
creativity, whether it is an individual or an organization. Many organizations or 
companies always create activities to create innovation in the organization. 
Aliyu Abubakar et al. (2018) define innovation as the main motivation for 
starting something new in the business world. Entrepreneurship and innovative 
business behavior are synonymously called creative behavior. Innovation is 
also a special tool for entrepreneurs. Coleman et al. (2019) argue that business 
innovation is related to insight. Newly hired students can help develop an 
entrepreneurial mindset. Business students compete with each other's talents, 
desires, interests, and concerns; Schools should develop innovative ideas with 
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good strategies to manage students' entrepreneurial spirit. Students also know 
that the market is constantly changing and they need to be creative to respond 
to it. The new open model is considered necessary to gain competitive 
advantage in the market. Innovation reflects a company's tendency to adopt 
new technologies and develop creative ideas. Market-oriented marketers will 
often experiment with innovation by offering new products and services, 
ultimately increasing the success of the business. Previous studies have shown 
that innovation can lead to the development of new processes and business 
success (Shahzad et al., 2021). Experience has proven that innovation can make 
business sense. However, with innovation, this relationship will be 
strengthened and people's business ideas will increase (Raza et al., 2020). 

According to innovation research, one of the entrepreneurship theories 
proposed by Cannon (1985), innovation is the relationship process between 
small businesses and property eight, which has long been the dream of business 
people. Bird (1989), contrary to Canon, believes that a businessman is one of the 
creative thinkers; A businessman is a creative thinker. According to him, the 
entrepreneur is a combination of new thinkers, that is, if he sees a new way, he 
will approach the problem and solve it, and the entrepreneur will take action to 
do business. 

 
The Effect of Proactiveness on Entrepreneurial Intention  

The results of data analysis show that motivation has a positive effect on 
the entrepreneurial mindset of vocational school students in Mozokoto District. 
The positive value coefficient proves that the initial latent variable can support 
the growth of the market and there is a significant relationship between the two 
variables. The analysis results show that the initiative of students in Mojokerto 
schools working in the district is more important in understanding the ideas 
and using them without interference, which makes me successful. Also if they 
want to learn new information, they will share the subject with their colleagues 
to reduce the learning curve. Education and training in the organization is 
ongoing and well organized. Students working at the school receive an 
internship model based on employee impact on the environment. They are 
introduced to behavioral theory as a behavioral model that describes the 
differences in what people do to impact their environment. Personality traits 
have been shown to increase career success, productivity, and creativity. Data 
shows a connection between proactive behavior and an entrepreneurial 
mindset. Work in your organization and discover how bad behavior affects 
business owners. The results of this study support previous studies showing 
that initiative has a positive effect on entrepreneurial intentions (Bernardus1 et 
al., 2023), (Hu et al., 2019), (Kumar and Shukla, 2022), (Langkamp et al., 2019) ; 
Initiative is a characteristic that requires a dynamic work approach. It includes 
behaviors such as self-reliance and self-initiative and is related to changing 
roles. The consequences of changes such as work are seen at the individual 
(micro) level. Positive behaviors such as cooperation and relationships are also 
learned at the macro level. Activities designed to make information accessible 
to others, including members inside and outside the organization. (Prabhu et 
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al., 2019). Affected people can affect changes in their environment; This means 
that good behavior can help a person escape the situation. Research shows that 
a person with a positive attitude will succeed faster in the workplace. 

This study defines motivation as a part of job evaluation. The 
entrepreneurial mindset of the student encourages good behaviors which are 
the main factor in making job decisions; (Biralia et al., 2019). Initiative refers to 
job comfort resulting from job characteristics such as job content, skills, 
freedom, variety of work. This is in line with the findings of Kumar and 
Shukla’s (2022) study which states that a positive attitude is necessary to create 
an entrepreneurial mindset. Similarly, in addition to being energetic, one must 
be creative enough to create and present new ideas, new ideas and solutions 
that can utilize existing resources. The findings show that creativity has a weak 
effect on entrepreneurial intentions. Among the three determinants of 
personality, creativity and entrepreneurship, entrepreneurship and initiative 
are the most important, followed by positive attitude and creativity. (1993), one 
of the proposed business theories, shows the measurement of "bad behavior" of 
the functional material of organizational behavior. Bateman and Grant define 
the "good character" archetypes as someone who is not limited by 
circumstances and is not affected by changes in the environment. Proactive 
people recognize opportunities and take action. They show initiative, take 
action, and persist until change occurs. Initiation is the difference between 
affective traits (e.g., happiness) and cognitive traits (e.g., locus of control). 
Proactive tendencies refer to the tendency to initiate and support actions that 
directly change the environment. 
 
CONCLUSIONS AND RECOMMENDATIONS 

As a result of the evaluation of the questions, analysis results and 
opinions mentioned in the previous section, it can be concluded that risk will 
not affect business intention. This means that the risk tolerance of Mojokerto 
Regency SMKN students is not affected by the market. Innovation has the 
potential to affect business thinking. This means that the better the new 
potential of Mojokerto Regency SMKN students, the higher the market target 
will be. Positive impact on business thinking. This means that the better the 
motivation of SMKN students in Mojokerto Regency, the higher their desire to 
do business will be. There is a relationship between one's own business and 
business goals. This means that the better the entrepreneurship of SMKN 
students in Mojokerto Regency, the greater the impact on entrepreneurship will 
be. Based on the above results, many ideas can be generated, hoping to help 
schools and other parties. The suggestions include: (1) It is hoped that schools 
can increase students' entrepreneurial spirit by adding business courses that 
follow the development of the times. Therefore, the results of this study can also 
be used as an indicator for vocational schools to fulfill their mission of training 
graduates who can open new businesses. Let students catch the opportunity in 
their own happy environment, let the business choose the right job; 
Recommendations that will form the basis for future researchers 



Rahmania, Murwani, Kusdiyanti 

78 
 

Recommendations for conducting this study by considering the variables 
included in this study as well as other variables. 
  
ADVANCED RESEARCH 

Entrepreneurial orientation plays a crucial role in shaping the 
entrepreneurial intention of vocational school students, particularly in regions 
like Mojokerto Regency, East Java. This research examines how individual traits 
such as proactiveness, risk-taking, and innovativeness influence students' 
aspirations to engage in entrepreneurial activities. With vocational schools 
serving as hubs for skill development and practical training, fostering 
entrepreneurial intentions becomes essential for preparing students to adapt to 
market demands and create opportunities in a competitive economy. 
Understanding this relationship can guide educators and policymakers in 
crafting targeted programs to enhance entrepreneurial capacities among 
students, ultimately contributing to regional economic growth. 
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